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Personalized Email; Overview

Travel Edge Network’s Personalized Marketing helps our advisors stand
out in an ultra-competitive environment while elevating their brand.
These Travel Edge-produced emails feature your contact information,

photo and logo and leverage the power of our partner relationships and ] Advelipaong

exclusive benefits.
Designed to inspire travel dreams, Travel Edge personalized marketing
actively enhances communications between you and your clients, grows

client relationships and produces bookings.

You maintain control over your client relationship:
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We will only use client email addresses for marketing that includes
advisor level personalization — nothing else.

We will not share client email addresses with any supplier or other
entity.

ICs may opt clients out of the Travel Edge email marketing at any
time.
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Personalized Email:
Registration Steps

1. Complete the Advisor Personalization Form so each email is customized to

you, just as if you sent it yourself.

2. Review and update current client profiles, being sure to add email addresses
to profiles without them.

3. Enter new client and prospect names and don’t forget to include the email
address.

4. Let your clients know that they can expect marketing emails from you with
travel tips, tricks, inspiring content and travel promotions.

5. Make sure your clients are opted in to receive Travel Edge email marketing
by selecting both ‘TE Marketing’ and ‘Email Marketing’ in their profiles.

For more information, click here to review the FAQ. Please contact
advisormarketing@traveledge.com for any further questions



https://form.jotform.com/acctforms/advisor-personalization-submission
https://media.kensingtontours.com/image/upload/v1619106770/traveledge/HQ/intranet/docs/Travel_Edge_Personalized_Email_Marketing_Overview_.pdf
mailto:partnermarketing@traveledge.com
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OPEN YOUR WORLD

A SPECIAL FEATURE FOR OUR VALUED CLIENTS

The journey is as important as the destination
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Michelle.leal@traveledge.com

Contact me today to book your next unforgettable journey

’GLENEAGLES

Tranquility by the sand  Chill out in a snow room  Find yourself in Scotland
and sea

SNOw rooms are putting a modern twist  From the wild heather that theives



