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TEN Community Pillars

Three pillars of TEN community: Marketing, Events, and Engagement

Marketing Events Engagement

@ AR =

* Advisor * Awards

Philanthropy

Office/Meeting Space

FAM Trips Leadership Visits

Consumer Events Rewards & Recognition

Trade shows Youth Scholarship
Program

* Local Media
Consumer Web
Internal Intranet
Organic Social Media
Regional eNewsletter
Range Magazine

* |n Office Advertising

Social Events
Supplier Visits



| imitless

The Travel Edge team invites you to join us for our

exclusive Limitless at Horizons event where we will mix and mingle
with your fellow advisors and our preferred partners, while overlooking
the stunning views of Las Vegas.

Alle Lounge ~ Sunday, September 15, 2024, 6:00pm ~ 10:00pm

On Monday from 10:00am ~ 2:00pm, we will have a Travel Edge
dedicated session led by Andrew Pilkington speaking to the future vision
of TE, ADX roadmap, a partner panel and you will have the opportunity
to connect with TE advisors and partners.

Later in the week, we have a fun cocktail pop-up planned and a
few surprises. Reqgister HERE ~ TE Events!



https://web.cvent.com/event/aa347381-7432-437a-97da-43ef8ba63b2f/regProcessStep1?rt=KLIHq01MFE-Ixe59rfRqag

ensemble
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HORIZONS '

September 16 - 19, 2024 | Resorts World Las Vegas

........

Ensemble Horizons

Monday, September 16, 2024 — Thursday, September 19, 2024
Resorts World Las Vegas

Join us for a spectacular week at Ensemble Horizons, beginning with the Opening Session on Monday,
September 16th and concluding with the Closing Awards Party on Thursday, September 19th. Ensemble

Horizons is the perfect platform to expand your network and build valuable relationships, whether you're a
seasoned professional or new to the industry.

If you wish to extend your stay for the remainder of the week at Ensemble’s Horizons

conference, simply click here to secure your spot with our promo code TRAVELEDGE and
continue your journey with us.
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Don’t forget to book your stay at Resorts World with our event rates by clicking here.



https://web.cvent.com/event/44010e3f-4d64-4c0a-a9ce-93a8ee709f4e/regProcessStep1:7c03010a-4593-494f-a1bf-55374010c040?_hsenc=p2ANqtz-9eTE3S1FhK-7dml4DB1hjUWm_ZTEBkAHn6gP4dlSJqxdOZT7zpgThOGn8KAfMQn3jIcx_is3GHFCd6068wgCwmXj94iKEjPKMEidif5fLjj9FOR_Q&_hsmi=309253568&utm_campaign=Horizons%202024&utm_content=309253568&utm_medium=email&utm_source=hs_email&rp=5c8ffeee-9948-421c-877e-ee6f44273aa9
https://book.passkey.com/gt/219780222?gtid=5feed6478a2becd87767e9900c306fe&utm_campaign=Horizons%202024&utm_medium=email&_hsenc=p2ANqtz--5GsMnceDPPtFzG-njXB93f_Lb5bR6V5KtUIqUKlESi8OIkxtJKPJDXqp1w8lRZzjk8kqzr4SGOw0gBAK2WclcZzdESl3yn3wi3dAgkARNW_gUTYo&_hsmi=2&utm_content=2&utm_source=hs_email

| Imitless

Discover The Americas
Wednesday, August 7, 2024

This August, we Iinvite you to embark on an exciting virtual adventure across The Americas
at our next Limitless event.

What you can expect:

" |- Expert Insights: Discover prime family destinations and activities across The Americas
from top travel experts &
gaging Discussions: Participate in live sessions with seasoned travel professionals. %

« Exclusive Previews: Get sneak peeks at unique experiences and hidden.gems you won't =

find anywhere else.

Plus, attendees will have the opportunity to join us for in-person regional meetups!

Register HERE


https://cvent.me/EEGqd8?rt=KLIHq01MFE-Ixe59rfRqag

| Imitless

Discover The Americas
Wednesday, August 7, 2024

To make this event more special, we are giving YOU the chance to be part of our closing
session. We invite you to showcase your "hidden gem" of The Americas - whether it's a
stunning photo or a captivating video of a place, activity, or moment that holds a special
place in your heart. The photo or video can be of you physically experiencing your

recommended hidden gem, or simply telling us the name of the exciting destination you've
chosen.

Participating is easy! Simply upload your file using the link below.

We are excited to see the diverse and beautiful submissions from our community, and we
look forward to featuring your hidden gems in our closing session.

Upload HERE



https://form.jotform.com/241695438870266
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Upcoming Webinars

1. What makes Atlas Ocean Voyages Unique
Monday, July 15th 2024. 1:.00pm - 1:30pm ET
https://attendee.gotowebinar.com/reqister/5166145982763033942

2. Beyond First Class: TCS World Travel's Extraordinary Private Jet Expeditions
Thursday, July 18th 2024. 1:00pm - 1:30pm ET

https://attendee.gotowebinar.com/reqister/1601568867976036443



https://attendee.gotowebinar.com/register/5166145982763033942
https://attendee.gotowebinar.com/register/1601568867976036443
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Partner Update: Cruise & Tour
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Larry Garnett
Director Advisor Services Relationships




Preterred Partners

2024 - 2025 Cruise, Tour, &
DMC Update

To date we have added an entirely new DMC
Preferred Program, enhanced our Preferred
Tour Program and updated Cruise partners.

® 35 DMC Preferred Partners

* 21 Tour Preferred Partners adding; Collette,
CIE, TTC Brands & Delta Vacations

®* 30 Cruise Preferred Partners recently
adding; Atlas Ocean Voyages and Ritz
Carlton Yachts
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https://www.anzcro.com/
https://www.costaricaexpeditions.com/
http://www.delta-scandinavia.com/
http://www.essenzaescapes.com/
https://www.tempovip.com/en/
http://www.islandroutes.com/
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Mary Kleen
Relationship Director and Hotel Sales




TEN Luxury Hotel Program Update

Total Preferred Partners Now 5000+  sorterratervees

<55 .4
> -

* TE3 Rates Now Include 35 Hotel Programs select Al
(] E HOTEL EDGE

* Notable 2024 Additions to TE3 Rate Program: AMENITY RATE
. Aubgrge Resorts O € sasne
* Barriere Hotel Group
* Design Hotels Collective Program
* Grecotel Hotels & Resorts
* Pan Pacific Hotel Group
* Red Carnation Hotels
e Salamander Hotels & Resorts

® PREFERRED PARTNER

TE LUXURY PROGRAM

* Preferred Portfolio Includes 1,190 Ensemble Rates

* 1000+ Independent Boutigue Properties

* New Booking Options for More Luxury Inventory:
° Mr & Mrs Smith portal: 1,990 hotels
* Expedia TAAP: 350,000+ hotels



TRAVEL EDGE

NETWORK

Partner Update: Air & Insurance

———

Kristina Barrett
Relationship Director, Air & Insurance
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Airline Partner Agreements

2024 - 2025 Air Contract Update

To date, 166 agreements have been loaded
into ADX and on the Travel Edge Intranet

®* 40 new agreements
®* 100 agreement extensions
®* 26 agreement updates

® Tactical and Bonus Commissions
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Kate Richardson
Director, Operations
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Let our team do the heavy lifting & still earn
a referral commission

The TEN Air Connect Team is a full-service Air Concierge Service

Including shopping, booking, and ticketing team that provides
services to TEN ICs, Affiliates and their clients.

v The TEN Air Connect team will liaise directly with the client or via the IC
v" No debit memos

v’ 24/7 support included with every booking with support extended to all
services booked in ADX under the same reference

v’ A seamless client experience with all services booked under one ADX
reference & In one itinerary.

v’ Let the TEN Air Connect team do the work and still earn a referral
commission!

Stay tuned for more detalls




Commission Chasing
Pilot

Assess effort, resourcing needs and

opportunity for commission chasing as
a service

v’ 58 invoices representing $46,000 USD submitted for
assistance with outstanding commission collection

v’ To date — Successfully collected $7,000 USD with 35
iInvoices still in the active collection process.

v’ Next steps to include modelling for effort and resourcing
needs to offer the service network wide.
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TripArc will collect feedback

& Pilot

What does the current testing mean

for you?

E

NETWORK

TRAVEL EDG
Please reach out to kate.richardson@traveledge.com if you would

A larger Pilot will take place towards the end of the summer. We'll
like to participate

need more advisors to help with this Pilot and that's where

and resolve any issues that were uncovered during the testing
you come In!

Currently, ADX cruise Is In Beta testing with a small group
period.

ADX Cruise Beta
lesting
of advisors. As the Beta test wraps,

LB


mailto:kate.richardson@traveledge.com
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Destination Guides

Now Available in Compass

Login to Compass to view more then 60 Destinations Guides to
major cities across the globe

* History, Arrival Information, Attractions, Events, Culture,
Travel Tips and more

@ ArrivalGuides

Steeped in history, the once-capital of Japan and the former seat of the Imperial
<., House, Kyoto is famed for being home to endless Buddhist temples, Shinto
shrines, Zen gardens and palaces, many of which are UNESCO World Heritage
Sites. Aside from the magnificent architecture and fascinating history, the Kyoto
of today is a youthful and vibrant city that stays close to its spiritual and
historical roots.

* Complete the e-learning to access a downloadable guide
that can be sent to your clients

Login to your Compass account and access the "Ensemble
Destination Guides” button shown below.

Don’'t have a Compass Account? Reach out to
advisor.services@traveledge.com

ensemble

DESTINATION GUIDES

Featured

Nijo-jo Castle
Another beautiful castle in Kyoto

gl and one of the filming locations

for the m...

! Nishiki Market

For any visit to Kyoto, a stop at
Nishiki Market 1s a must. The
over 400-yea...

i Gion District

Developed in the Sengoku

: period as a village for the

visitors of the nearby ...

MRS Otagi Nenbutsu-ji Temple
P&l The onginal little temple atop a

hill was destroyed by a typhoon
back in th...

B Kinkaku-Ji (literally the "Temple

Top S

Kinkaku-Ji
As Kyoto's most iconic landmark,

of the Go...

Ginkaku-Ji
At the foot of Kyoto's eastern

mountains, Ginkaku-ji (Temple of
the Silver P...

Fushimi Inari Shrine

The complex of Fushimi Inan
Shrine is one of the most
remarkable sights in ...

, ..{- ‘il Arashiyama Bamboo Forest

In the Arashiyvama district, you
will find the mesmensing and

S seemingly endl...

Tofuku-Ji Temple

Tofuku-ji Temple is one of the
oldest and most famous Zen
temples in Kyoto f...


mailto:advisor.services@traveledge.com
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Personalized Marketing Update
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set advisors up for personalization.
| am here to help!

* Questions about the program

angela.bahnesli@traveledge.com /

book a call with me

Angela Bahnesli
Personalized Marketing Concierge

Hi there! Having worked on the Travel Edge Marketing team
for over 2 years now, | have experience working with our
trusted partners to develop coop material, as well as helping to

* Technical support, list support, personalization

Ve rtW Y
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mailto:angela.bahnesli@traveledge.com
https://calendly.com/angela-bahnesli/30min?preview_source=et_card&month=2024-04
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Soclal Update

Hello! | am a data-driven brand marketer passionate about
elevating brand presence through innovative strategies.

| can help you with:
* How to use the social media toolkit

* Any other questions on navigating the social media
landscape

saloni.sharma@traveledge.com /

book a call with me

Saloni Sharma
Social Marketing Concierge


mailto:Saloni.sharma@traveledge.com
https://calendly.com/saloni-sharma-vagl/30min

I Y TRAVEL EDGE
I 4 NETWORK

Travel Edge's Personalized Marketing
Program is here to support you

What's new?

* Fresh look & feel

* Stand out from your competition with enhanced .

S . Preference center
communications between you and your clients.

. . . . * Offer landing pages
* Your clients will receive exclusive offers, seamlessly d Pad

personalized with your contact information and

branding to help you drive conversions. * Social toolkit

* VISIT THE NEW MARKETING &
ENGAGEMENT HUB



https://marketing.traveledge.com/homepage
https://marketing.traveledge.com/homepage
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Arrive

Poweredby TRAVEL EDGE

Speak to your advisor

SmOOth Sailing about this offer
l:zlmi l\,r l:u n Cruises for 2024 Name*

Cruising is not merely a mode of transportation, it's ( ][ ]

Marketing T

Iakar way for tha rmw Ly pe of e = v - ioeal, Farly fur king, Whether your'ng aninvitation to view your destination - and really the First Name Last Name
explorng the anclant ruins of Machu Picchu, wating the vibrant markees in Marrakech, or sakng the world - from a unique point of view. A perfect blend
seure witors of Grewcs's Cyclades shnc, 28 8 jourrwy thal Brings togethre the past accd the presant, of exploration and indulgence, cruising allows you to Email*
where laughter echees through histanio stroets and tha love for travel knows no age. Time to ambarikon immerse yourself in the culture and history of
o nixt finrmily schoortons, whins mamors are macs, and thi bty of tha woekd is shared across vibrant towns and villagsa by day, then retreat to the [ J
ationa. comfort of your luxurious stateroom and enjoy Phone

world-class dining and i by night.
Relish th i f ing once, then [ J
waking up to a new destination each day - all without
the worry of how to get from one place to the next. Message

Whether you'd like to glide through the azure waters
of the Caribbean, the majestic fjords of Norway, or
the charming ports along the Mediterranean, a
cruise is simply the best option for those seeking to

relax and explore more.

Travel Better

* Emaill communications
* Print communications e
* The Social Club L T

©OCEANIA

cauiney

°* How enrollment works
* FAQ
°* EXpress consent & privac

@ruou BISSETT

3 TIPS

For Solo Travellers

Socialize
1 Talk to locals and other travellers yvou
ng the way. You'll learn a lot

o great memories!

and hav

Plan

2 | will work seamlessly with you to
ou have the smoothest tnp

ensure \

and provide 24x7 support

Explore

r

on't be afraid to roam and take in

the full experience! Sometimes, just

walking around you'll discover great
local

Seesail lor splendor

This summer, Say halla o Scabourn’s A Sale
Boyond Event’, a limvtad-tme offer whers you can
anjoy a Two-catagory Varanda Suite upgrade
and up to $2.000 USD per suite shipboard credit

Learn More

Discover vour next home at sea

Book your cruie by Apdl 30, 2024, and anoy
value savings, plus €400 Jourmey Exporionce
Crodit and X% roducod dapost, an salact
axpecktions.

Learn More

Did you know?

The most popular cruise destinations of 2023 were the
Caribbean, Alaska, and Europe.

Experience soulful Sicily

Waloama to the Ralan capital of cukure whare anciant chanm meats arabesoue architacture Explore tha
capital oy Palerma's multitucks of pazzas and sougs that Ine the stony stroets. Balars is one such street
Markat you should definitely put on your ISt An sshantic axplosion of 0oiors and sconts from frosh
produce. hore is whore vou Gan have a hearty bite of the best food Sialy has to offer,

Total luxury awaits

Discover the Ocean State of Mind with the newest European luxury ocean experience, Explora Journeys.
Launched in the summer of 2023, EXPLORA |, the first of six ships, is redefining luxury ocean travel and
offers a blend of beloved destinations with exquisite hidden gems. To encourage guests to experience the
Ocean State of Mind, Explora J is offering up to 40% val ings plus €400 Journey
Experience Credit and 10% reduced deposits on select Mediterranean and Caribbean voyages booked
by January 31.

Escape to the azure and pristine white beaches of the Cari where you cani
yourself in the eclectic vibes of Key West, stroll through the gl town of ia, and take in the
lush splendor of Soufriére. Or soak up the timeless beauty of the i making stops in awe-
inspiring Barcelona, the charming coastal city of Trapani, or the historic Venetian town of Chania. All
journeys include access to 18 unique food and age venues, i ing six five lounges
and it ite dining, it fine wines, ium spirits, a bottle of
complimentary Wi-Fi, on-board gratuities and more.

As a special bonus, Travel Edge guests can all ive up to €300 J y E; i Credit per suite.
This credit can be used toward all onboard experience, including dining events, an ultra-exclusive
of wines, cocktails and b acurated ion of Destination Experi
at the Ocean Wellness spa, shopping at The Journey, as well as suite upgrades.

-—Experience Explora

SUFNSIAS VOYAGER

The pinnacle of luxury ocean travel

There's luxury, then there's Sail thy of all 7 conti ortake an ition voyage for
remote adventures. - ive luxury is for their i
service and intimate ship size which grants them access to places unreachable by larger ships. With
i il ;. rid-class dining options, and unique destinations, a Seab
voyage will deliver meaningful moments and life expanding discovery.

Book by January 3lst to take advantage of their exclusive Sail of the Year and receive 16%-26% savings,

reduced deposit, and up to $1,000 USD shipboard credit per suite. Guests of Travel Edge can also enjoy

exclusive perks of up to $400 USD shipboard credit, exclusive sh & ktail parties on select
hosted journeys.

——Experience Seabourn
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Members

°* Brand tools
Brand guidelines
Logos
Brand imagery
Partner logos
Business cards
Letterheads
* Archive

o ARRIVE

O O O O O O

Center Tab

o TE Retaill Email Program

°*  Promotions
o Advisor promotio

ns (coming soon

Brand Imagery

Brand Guidelines

Travel Edge
Logo Overview

rog s s —
' icati I I i TRAVEL EDiG l Py
In all our marketing and communications 4 | LEDGE I r
with consumers, one unified brand will be 7 ! :
consistently and powarfully represented:

Travel Edge. TRAVEL FIGE

TRAVEL EDGE

BE WL TRAYELED

s
. e
II_, TRAVEL EDGE
i

To help reinforce the brand, we want to
ensure that all communications laverag-
ing our brand are consistently represent-
od. This guide is to help use the assets in
the right way at the right places.

Each of our advisors are members of
Travel Edge Metwork, the heart of our

business. As you'll see, its brand is oclose-
ly tied to the overall Travel Edge lock, feel,
and tone.

*NOTE: United States and Canadian versions available upon request. Avoid using multiple logo lockups on one asset.

Ranked #20 on Travel Weekly's Power List, Travel Edge is a leader in the Morth American luxury travel industry, with over $850 million in annual sales across loxury

cruise, air, hotel, and tours. Our goal is to ensure that everyone gets more value from the luxury travel business - from luxury travel advisors, to the many
outstanding partners and high-end properties we work with, to our discerning clients.

Trawvel Edge Network, cur broad network of over 450 top luxury advisors, with 85 affiliated agencies representing an additional 425 advisors, serves an affluent and

engaged client base that spans the U3 and Canada. These advisors are the heart of a passionate and supportive community, where the focus is on sharing and
training to enable continual growth. They are able to take advantage of a wide range of powerful tools and platforms, including innovative ADX technology,
extensive marketing and technology support, and many other ways that we support the growth and success of our travel advisors.

o Client promotions (coming soon)
o POM/DOM (coming soon)
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Edge Expl(¥)rer

B lOg Tab Follow along on the adventures of our Travel Edge team as they share insider

tips, uncover hidden gems, and provide candid reviews from their travels
around the world.

* Edge Explorers *NEW
* Andy's Keeping in Touch

Discovering the Magic of
Finland

Laura Gable

May 21,2024 3:16:01 PM

Travel Edge Designer Laura Gable shares her wintery
adventures in Lapland and Helsinki.

Keeping in Touch

Here, you can stay connected and get first-row tickets to Andy's globetrotting

adventures - like visiting exciting locales and meeting interesting people.

Issue 2- April 22,2024
Andrew Pilkington
May 31,2024 3:44:32 PM

Hi Travel Edgers, Working in the travel industry
means that you travel more than the average...

Issue 1- March 13, 2024
Andrew Pilkington
May 31,2024 12:57:48 PM

Hi Travel Edgers, For those of you who have not met
me yet, please allow me to introduce myself. My...
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CO mlng SOO I l Marketing v Members Center v Blogs v Enrol in marketing

Elevate your brand with the Travel Edge
Personalized Marketing Program

* Event calendar
* Promotions Fresh Look & Feel .
* Regional office content and local events

ALL NEW

Arrive

Powersd by TRAVEL EDG

Arrive

from ore place 2 Whather g the Arre wacers of the
VErman the e e of N mey < The (Aarmng (TS Bhrg P Madierr wmasn & (rase o
LTy e bt CpEn Koy Proen et g 1 eAes Mred Exshone more

smooth Sailing Exclusive Offer
] Book with Aqua Expoditions today and ergoy
compimentary something or other.

) v _epe Speak to your advisor
Smooth Sailing about this offer

Cruises for 2024

Name*

Emai*



Join Us Again

Next Briefing: September 5, 2024
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